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Abstract

The objectives of this research were: (1) to study the demographic characteristics that affected
the purchase of processed products from indigo-dyed fabrics; (2) to study the marketing mix that
affected the decision-making to purchase processed products from indigo-dyed fabrics. The sample
group consisted of people who bought indigo—-dyed fabric products from the indigo-dyed fabric street
market. Data were collected from 400 questionnaires, and the data were analyzed using mean,
percentage and standard deviation.

The results revealed that the demographic characteristics of consumers towards purchasing
different indigo-dyed fabric products, different decision-making, gender, age, educational level,
income, and occupational status affected different decision-making. Together and the marketing mix, it
was found that the product and personnel aspect in terms of product strategy, price strategy,
distribution channel strategy, service process strategy, service efficiency and quality strategy, personnel
strategy and physical strategy. It was found that the overall marketing mix was at the level of a lot as
for marketing promotion strategies. It was found that the overall results were at a moderate level.
Therefore, demographic characteristics and marketing mix can represent the needs of consumers and is
also beneficial for manufacturers to bring their needs to develop products to meet the needs of
consumers in choosing to buy more products.

Keywords: Decision, Marketing mix, Indigo
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